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Car Logo Quiz Answers Level 10 – The Ultimate Challenge for Automotive 
Enthusiasts

Whether you’re a die �hard car fan, a design aficionado, or simply someone who loves a good brain �teaser, the car 

logo quiz answers level 10is the perfect way to test your knowledge. These logos are the visual shorthand for

some of the most iconic brands on the planet, and at level 10 they’re not your everyday recognisable symbols. They

often involve subtle design changes, historical references, or rare variants that even seasoned enthusiasts might

miss.

In this comprehensive guide, we’ll walk you through every answer, explain the story behind each logo, and give you

expert tips on how to spot the details that make these logos so unique. By the end, you’ll have a deeper

appreciation for automotive branding and a ready �made resource to impress friends at the next car �show trivia night.

Why Car Logos Matter

Automotive logos are more than just pretty graphics. They’re a brand’s visual DNA, communicating values, heritage,

and technological prowess in a single glance. Over the decades, designers have used color, shape, and symbolism

to convey a range of messages:

•  Trust & Reliability – Think of the simple, bold lines of Mercedes �Benz’s three �pointed star, which historically 

signified mastery over land, sea, and air.

•  Performance & Speed – The aggressive swoosh of Ferrari’s prancing horse or the sharp, angular “R” of 

Racing brands instantly evokes power.

•  Innovation & Futurism – Logos like Tesla’s stylised “T” or BMW’s circular emblem hint at cutting �edge 

technology.

•  Heritage & Tradition – Classic motifs, such as the Rolls �Royce crown or the Jaguar leaping cat, connect 

modern models to their storied past.

Because these symbols carry such weight, designers spend years refining them. That’s why car logo quiz 

answers level 10can be so challenging: the logos often incorporate subtle changes that reflect a brand’s evolution

or commemorate a special edition.

Preparing for the Level 10 Challenge

Before diving into the quiz, it’s helpful to have a quick primer on key design elements to watch for:

1.  Color Palette – Many brands maintain strict color codes (e.g., Ferrari’s red, Mercedes �Benz’s silver). Minor 

hue variations can indicate a different era or special variant.

2.  Shape Geometry – The number of angles, curves, or symmetry points can hint at a brand’s heritage (e.g., 

Mercedes �Benz’s star has three points, BMW’s circle has two halves).

3.  Iconography – Animals, stars, swords, and other symbols carry cultural or historical significance.

4.  Typography – Some logos incorporate stylised letters or numbers that are almost as recognisable as the 

emblem itself.

5.  Historical Layers – Many logos have evolved. A “level 10” quiz will often feature a logo from a particular 



decade or a limited �edition variant.

Keep an eye on these elements as you progress through the quiz; they’re your best clues for cracking the toughest

logos.

The Level 10 Car Logo Quiz – Answers & Explanations

Below is a curated list of 20 logos that represent the pinnacle of difficulty for a car logo quiz answers level 10

challenge. Each logo is accompanied by a concise explanation of its history and the subtle design cues that

distinguish it from its modern counterpart.

1. Mercedes �Benz 1901 Star

Answer:The original three �pointed star was introduced in 1901, symbolising the company’s ambition to dominate

land, sea, and air. The star’s points are slightly asymmetrical, a feature that has been smoothed out in modern

logos.

Why it’s hard: The early star is more rounded and lacks the sharp edges seen today. Many people mistake it for the

contemporary version without noticing the subtle curvature differences.

2. Ferrari 1947 Prancing Horse

Answer:The original prancing horse was painted in a deep, almost blackish red with a slightly elongated head and

a more pronounced tail. The modern Ferrari logo uses a brighter red and a more compact horse.

Why it’s hard: The 1947 version was used only for a handful of cars, and the horse’s stance is slightly different.

Enthusiasts may not be familiar with the subtle tail curve.

3. BMW 1970s “BMW” Circle

Answer:The 1970s emblem features a slightly larger blue circle with a thinner white border and a more

pronounced split between the blue and white halves. The modern version is more balanced, with a thicker border.

Why it’s hard: The split angle and border thickness differ subtly, making it easy to overlook.

4. Jaguar 1990s “Leaping Cat”

Answer:The 1990s leaping cat had a slightly slimmer body and a more dynamic pose, with the tail arcing higher.

The current design is bulkier and the tail lower.

Why it’s hard: The difference is mainly in the proportions, which can be missed if you’re only looking at the

silhouette.

5. Rolls �Royce 2005 Crown

Answer:The 2005 crown featured a more ornate, multi �layered design with a subtle gold gradient. Modern crowns

are flatter and use a single-tone gold.

Why it’s hard: The gradient adds depth, a detail that’s not obvious at first glance.

6. Alfa Romeo 1950s “Alfa”

Answer:The 1950s “Alfa” logo was slightly smaller, with a more pronounced serif on the “A” and a thicker “f”

stroke. Today’s version is cleaner and more streamlined.

Why it’s hard: The serif detail is subtle and often overlooked.

7. Tesla 2019 “T”



Answer:The 2019 Tesla “T” logo introduced a thinner, more angular shape, with a subtle bevel on the top. Earlier

versions used a blockier, more squared “T.”

Why it’s hard: The bevel is tiny and can be missed unless you compare side �by �side.

8. Ford 1960s “Mustang” Badge

Answer:The 1960s Mustang badge had a more elongated “M” with a slightly curved base and a smaller “Ford”

text. The modern badge uses a more compact “M” and a larger “Ford” font.

Why it’s hard: The “M” shape is subtle, and the badge’s size variations can be confusing.

9. Chevrolet 1958 “Bowtie”

Answer:The 1958 Chevrolet bowtie featured a thicker, more symmetrical shape with a subtle inner line that

divides the bowtie. The current version is slimmer and lacks the inner line.

Why it’s hard: The inner line is a small detail that can be missed at a glance.

10. Porsche 1972 “Porsche” Crest

Answer:The 1972 crest had a slightly more pronounced “P” with a thicker tail and a subtle shield shape that was

slightly more angular. The modern crest uses a slimmer “P” and a smoother shield.

Why it’s hard: The shield angle difference is subtle.

11. Subaru 1990s “S”

Answer:The 1990s Subaru “S” was slightly more elongated with a subtle notch near the top. The current “S” is

more compact and has a smoother curve.

Why it’s hard: The notch is a tiny detail.

12. Lamborghini 1980s “A”

Answer:The 1980s Lamborghini “A” logo was thicker and had a more pronounced diagonal stroke. Modern

versions are slimmer and more stylised.

Why it’s hard: The diagonal stroke thickness is subtle.

13. Mini 2000s “Mini” Badge

Answer:The early 2000s Mini badge used a more rounded “Mini” text with a thicker “M” and a small, subtle

swoosh beneath it. The current badge uses a flat, sans �serif font.

Why it’s hard: The swoosh is a small design element that can be missed.

14. Land Rover 1975 “Land Rover” Crest

Answer:The 1975 crest featured a more detailed, textured pattern in the background and a slightly thicker “Land

Rover” text. Modern crests are cleaner and the background is a solid color.

Why it’s hard: The background texture is subtle and often overlooked.

15. Volvo 1960s “Volvo” Badge

Answer:The 1960s Volvo badge had a slightly more elongated “V” with a thicker stroke and a small “O” that was

more rounded. The modern badge uses a slimmer “V” and a more angular “O.”

Why it’s hard: The stroke thickness difference is minor.



16. Honda 1970s “Honda” Logo

Answer:The 1970s Honda logo was slightly smaller, with a more pronounced “H” and a thicker “o” in “Honda.” The

current logo is more balanced and uses a slimmer “H.”

Why it’s hard: The thickness of the “H” is subtle.

17. Saab 1980s “Saab” Badge

Answer:The 1980s Saab badge featured a slightly more angular “S” and a thicker “a” stroke. The modern badge is

smoother and slimmer.

Why it’s hard: The angularity of the “S” is subtle.

18. Acura 1990s “Acura” Logo

Answer:The 1990s Acura logo had a more pronounced, slightly thicker “A” and a subtle “c” curve that was more

pronounced. The current logo uses a slimmer “A” and a smoother “c.”

Why it’s hard: The “c” curve difference is tiny.

19. Peugeot 2000s “Peugeot” Crest

Answer: The
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